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URBAN LIVING FESTIVAL (ULF) 2023

ULF places the spotlight directly on investment,

Spark your innovation, challenge your perspective at the development, supply, operations, brands,

festival of ideas. distribution, technology and demand generators.

Curated with an intense focus on collaboration

The only leadership and investment event for urban and debate, the festival brings CEO’s, ‘best of

of how and where people STAY, LIVE and WORK in solution providers to collectively share best

practice, network, map the industry’s future and
do business within:

Changing demographics, social and economic STAY
drivers are fuelling investor decisions across e Hotels and serviced apartments
broader Urban Living asset classes. The ‘age of « Aparthotels / extended stay hotels

convergence’ blended across hospitality and real
estate is happening at pace as we emerge, re-set
and focus on the future different.

¢ Hybrid accommodation
¢ Short-term rentals

LIVE
s Co-living
¢ Build-to-rent (BTR) and student accommodation
s Senior living

ST '
A 4 . WORK
g ¥ : e The future of the office

¢ Co-working
* Sustainable Buildings
¢ PropTech

ULF is curated to reflect the evolution of the way we work, live and stay, and the

effects this has on how our cities are planned and built. The convergence of
hospitality and real estate asset classes is continually gaining momentum, and
ULF shines a spotlight on current and future trends in urban development.”

George Sell, Editor-in-chief; International Hospitality Media

MEDIA PARTNERS
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THE MARKET

« 85% of investors are expecting to increase
or maintain their portfolio allocation towards
the 'living' sector over the next 10 years
(Investec, Future Living Il report, July 2021)

« 55% of the world’s population lives in urban
areas, this is expected to reach 68% by 2050

« In 1950, 79% of the UK population lived in
cities; this will rise to 92.2% by 2030.

+ 40% of the urban areas required by 2030
are not yet built.

Hosted over two days, London will have the
opportunity to showcase its status as a “living
and breathing” world-class metropolitan hub
for real estate investors, developers, owners
and operators.

WHO SHOULD ATTEND?

URBAN LIVING FESTIVAL 2023 will be the third annual gathering and is designed to bring together
leaders from across this fascinating growing sector of the real estate industry to learn, share best
practice and map the future.

As well as numerous opportunities to network with owners, operators, investors, buyers and sellers
in the market, there is an action packed agenda to help you enage, discover and learn how to
incorporate cutting edge business practices into your organisation to drive your business forward.

: Types of attendee include: :
« Operators and brands « Real estate support services

: « Owners and developers « Architects and designers

: « Corporate and HNWI hospitality and real estate investors « Lawyers

- Bankers, private equity funds and other lenders « Travel management companies

: « Advisory and consultancy specialists « Suppliers / Service providers

: « Real estate brokers « SME and corporate travel buyers

Urban Living Festival Audience Profile:

B Operators

B suppliers / Service providers

I Developers / owners
Investors and lenders
Short-term rental companies
Advisory and consultancy specialists
Hospitality Press/Media
Other
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Each year the IHM series’ welcomes 1,000+ hospitality leaders

from across the globe to its property tours, networking receptions,
conferences and exhibitions. These include operators, developers,

investors, lenders, service providers, travel management companies,

and more.

2022 Selected attendees, sponsors and speakers from;

The Eden Project | RealPage | The Residence Apartments | Umeus | Vertus | Vision
Apartments | AIRBNB | LikeMagic | Loopliv Group | Meta Oversight Board | Gleeds |
Greystar Europe | Canary Wharf Group | Adjoin Homes | Wyndham Hotels & Resorts
| Anglo Educational Services | Beyond Apartments & Aparthotels | HoCoSoHotel
Capital Markets | JLL | IMS | Birchgrove | Touch Stay | TurnoverBNB | YAYS | Bob W |
Bridges Fund Management | Brookfield | COVE | Chapman Taylor | City Air
Technologies LTD | CoStays | Corporate Housing Factory | Cortland Consult | DAO
Group | DWS Group | Denizen | Dexter Moren Associates | Enterprise Greece |
Essential Management LTD | Fast Future | Flying Butler | Flywire | General Projects |
H+G Design Group | WeWash | Wifirst | Work.Life | Hawkins Brown | Katja
Schellknecht Concept | Kew Green Hotels | Knight Frank | LOFT | LaSalle Asset
Management | Lamington Group | Landmark Pinnacle | Lavanda | Legal and General
Investment Management | Level 39 | Mews | Minut | Node | Noli Studios | Nrep |
Opalia | PKF Hospitality | Quintain LTD | Reach UK | Repeople | Residently | SDDE
Smith Group | SEC Newgate | School of Economics & Finance | Spike Global |
Starwood Capital | StayCity | Studio Anyo | Styled | TS5 Strategies | BNP Paribas Real
Estate | Yotel | Altido AND MORE

2022 Attendee stats

10/10 90%

A
95 (o] would recommend rated the quality of

would attend again attending to a the content as

colleague excellent

“Great festival with a really interesting, diverse group of individuals leading the real estate industry”

Charlie Hawley, Senior Associate Built-ID
The top 3 reasons for attending in 2022
« Making New Business Contacts 80% of the audience surveyed were really

satisfied that their objectives were well met

« Increasing brand awareness/personal profile
9 P P during the festivall

« Learn more about the market and future trends

*Statistics taken from a post-event survey sent to all attendees, sponsor, exhibitors and speakers.
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2022 SPONSORS AND SUPPORTING PARTNERS

HEADLINE SPONSORS

Styled.

NTERIOR

LAVANDA oS 10N

IN PARTNERSHIP WITH

{

CoStays ~ HOSTU | STAY Ho

HOUSE + GARDEN
0y
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T Integrated Media Solutions &

FESTIVAL PARTNERS

ENTERPRISE GREECE B MU . .
INVEST & TRADE R_A N()l_fl StUleS
FLYING BUTLER

Ve Ridence UMEUS WYNDHAM

STUDENT CO-LIVING HOTELS & RESORTS

RESTAURANT PARTNER FURNITURE PARTNER COFFEE SPONSOR SUPPORTING PARTNERS DRINKS RECEPTION SPONSOR  APP SPONSOR

@ [ TsStrategis  VERTUS (/oo{ce/

“l thought it was a great event with some really interesting content, and some top panelists, well

done on putting it all together.”

Paul Rands, Managing Director, PKF Hospitality

BENIHANA LOFT’

“We were a founder sponsor of the Urban Living Festival in 2021 and have found it a great way for

us to generate new leads which we have continued to convert into profitable business. What more

can a business ask for?”

Alex Stewart, Group CEO, H+G
URBAN|LIVING|FESTIVAL|2023
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SPONSORSHIP PACKAGES

Sponsorship Benefits Headline Sponsor In Partnership With  Festival Partner dech innavstion

Partner
Press announcements across the IHM network, v v v 7
including quote from sponsor
VIP passes x8 x5 x4 x3
Advisory board participation x 1 v v v v
Invite to sponsors dinner x3 x2 x1 x1
Priority exhibitor space 3x2m 2x2m 2x2m 2x2m
Opportunity to participate, v o J X
host or lead a session
Invite to attend all venue tours and J X X X
drinks reception
Branding, links and logo on website v v v v
On-site press interview v v v
Discount on all digital marketing campaigns gooc&;t ;%;‘fh:t':ﬂ: 50% 25% X
Branding on main stage and J J v X
around event
Branding on festival app + early access v v v v
Attendee list (inclusive of email/phone number) ; J
1 week prior to event
No cost tickets for prospective clients x6 x4 x3 x2
Prize for activation during event v v v v
Social media support v v v v
Advert within festival app v v v v
HTML email x3 x2 X X
Disecont on UL wetar x2 webinars included 20% 10% 20%
series sponsorship
Sponsor'to ad_dress attendees J X X X
in main room
Branding on Tech led sessions and/or X
Tech Hub branding
Access to VIP room v v v
Price £20,000 £15,000 £12,500 £10,000

“ “Informational and time-efficient networking opportunity for the fastest growing real

estate segment internationally - highly recommended!”

Aleksa Pesic, Head of Concept & Product, Serviced Living, NREP

“ “Really insightful sessions; some key learnings to take back to the team! Would thoroughly recommend

this event and also the Urban Living Insight events throughout the year.”

Anna Rivers, Head of Marketing Flying Butler
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SPONSOR BOOKING FORM

URBAN LIVING FESTIVAL N
9- 6 JULY 2023, LONDON AN

I/We confirm this contract to book a [_] Headline Sponsor, [_| In Partnership With, [ | Festival Partner,[ | Tech Innovation Partner
sponsorship package.

ADDITIONAL SPONSORSHIP OPPORTUNITIES

Chill out zone - £2,500

Roundtable/workshop sponsor - £2,000 (inc refreshments)
Drinks reception host venue or sponsor - £POA
Phone charging sponsor - £POA

Furniture sponsor - £POA

Entertainment/DJ sponsor - £5,000

Networking app sponsor - £5,000

VIP lounge sponsor - £5,000

Breakfast sponsor - £3,500

Lanyard sponsor - £3,500 + supply of branded lanyards
Lunch sponsor - £3,500 Stage set sponsor - £POA

Venue branding options - £POA

Ooooood

Badge sponsor - £3,000
Coffee sponsor - £3,000
Gaming zone - £3,000 Other options on request.

Dooogoood

Signature: Date:

Thank you for sponsoring URBAN LIVING FESTIVAL, please ensure you’ve completed all information fields.

Company Name: Telephone:
Contact Name: Email:
Position in Company: Invoice Contact:
Address:

Postcode:

D | confirm that | accept the terms and conditions listed after this booking form.

Complete your event sponsorship with an MARKETING (NEXT STEPS)
online.presence...

Following confirmation of your booking, your online marketing
campaign will start. To do this we require:

Contact Katie to discover how to engage and extend your reach. - High resolution logo in .eps, svg, ai and png format

Online rates start from £100. + Brief company description (50-70 words)
« Online links for your website, social media channels and hashtags

Katie Houghton : Jo Cox

Global Partnerships Manager N Head of Marketing
+44 (0)7535 135 116 +34 (0)711024231 +44 (0)7765 890972 +44 (0)20 8340 7989

Katie@internationalhospitality.media il / joanne@internationalhospitality.media
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EXHIBITOR OPPORTUNITIES

| 2X2 METER EXHIBITOR SPACE + BRANDED BACK '

i WALL BRANDING
- Includes tressel table, 2 chairs, power and wifi as
i standard.

Brand on website and event app.

. Price: £4,495

- 3X2 METER EXHIBITOR SPACE + BRANDING
. BACK WALL BRANDING

~ Includes tressel table, 2 chairs, power and wifi as
. standard.
Brand on website and event app.

Price: £4,995

. Includes tressel table, 2 chairs, power and wifi as standard
*Further options to upgrade and brand the space will be

. available and our operations team will be in contact before the
event to discuss.

. Brand on website and event app.

3X2 METER EXHIBITOR SPACE ONLY

Includes tressel table, 2 chairs, power and wifi as standard

*Further options to upgrade and brand the space will be

. available and our operations team will be in contact before the |
. event to discuss.
. Brand on website and event app.

N|LIVING
/AL| 2023

¢ FULLY BUILT STAND SOLUTIONS AVAILABLE
. UPON REQUEST

Brand on website and event app.

Price: £EPOA

“ Thank you to the team for putting on a quality

schedule packed full of industry experts.
The future of this market is terrifically exciting!”

William Parry, ALTIDO
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EXHIBITOR BOOKING FORM

URBAN LIVING FESTIVAL
5- 6 JULY 2023, LONDON

|/We confirm this contract to book a:

[:] 2x2 Meter exhibitor space + back wall - £4,495
D 3x2 Meter exhibitor space + back wall - £4,995
[:I 2x2 Meter exhibitor space only - £3,995 ]
D 3x2 Meter exhibitor space only - £4,495 oy I
EI Fully built stand solutions - EPOA

A great space, well laid out and highly interactive.

Signature: Date:

Thank you for exhibiting at the URBAN LIVING FESTIVAL, please ensure you've completed all information fields.

Company Name: Telephone:
Contact Name: Email:
Position in Company: Invoice Contact:
Address:

Postcode:

[] 1confirm that | accept the terms and conditions listed after this booking form.

Complete your exhibitor attendance with MARKETING (NEXT STEPS)
an.online. presence...

Following confirmation of your booking, your online marketing
campaign will start. To do this we require:

Contact Katie to discover how to engage and extend your reach. + High resolution logo in .eps, svg, ai and png format

Online rates start from £100. « Brief company description (50-70 words)
« Online links for your website, social media channels and hashtags

Katie Houghton Jo Cox

Global Partnerships Manager Head of Marketing

+44 (0)7535 135 116 +34 (0)711024231 +44 (0)7765 890972 +44 (0)20 8340 7989
Katie@internationalhospitality.media ‘ { joanne@internationalhospitality.media
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SPONSORSHIP TERMS AND CONDITIONS

1. Definitions

For these terms and conditions the conference organisers,
International Hospitality Media (IHM), will be referred to as “The
Organisers”. The term “Festival” means the event detailed online
at http://www.urbanlivingfestival.com and the term “Sponsor”
means the company, firm or person described in these Terms
& Conditions who have signed the Sponsorship Agreement
“Contract”.

2. General Terms and Conditions

The person or persons signing the Contract shall be deemed to
have full authority to do so on behalf of the Sponsor. The Contract
and these Terms and Conditions shall be construed in accordance
with English law and the Parties hereby submit to thejurisdiction
of the English Courts.

3. Cancellation of Conference

3.1 The Organisers reserve the right to postpone or cancel the
festival. In the event of a decision to postpone the festival, the
Organisers willimmediately contact the Sponsor with the new date
and will agree with the Sponsor that the Organiser should hold
the Sponsorship money against a future event. The Organisers
reserve the right to relocate the festival to another venue without
changing the terms of Sponsorship.

The Sponsor does not have the authority to demand cancellation
of the event. In the event of cancellation with no new date
rescheduled, the Organisers will return Sponsorship money.

3.2 If the Festival attracts fewer delegates than anticipated by
either the Organisers or the Sponsor, no refund will be given.
Similarly, if the event attracts more delegates than anticipated by
either the Organisers or the Sponsor, there will be no additional
charge incurred by the Sponsor.

4. Payment Terms

Upon acceptance of the Contract an invoice for the fullamount will
be issued and is payable immediately. Under no circumstances
will a Sponsor be allowed to participate in the Festival and the
benefits outlined in the Contract will be withdrawn, if any Festival
invoice payment is outstanding.

Please be advised that upon receipt of this contract an invoice
from IHM for the appropriate amount will be sent to you with
detailed instructions of payment terms and conditions.

5. Exhibition Display ltems

51 In the event the Sponsor provides articles, products and
materials, (“the Exhibition/Display Items”), unless otherwise
approved by the Organisers, the movement of such items in and
out of the venue must be handled by nominated contractors.

The Exhibition/Display Items will not be allowed in or out of the
venue without official clearance. All Exhibition/Display Items
must at all times abide by the health and safety standards set
out and monitored by the venue. The Sponsor shall make its own
arrangements for transportation of the Exhibition/Display Items
including packaging material. The Organisers cannot accept or
sign for Exhibition/Display items on behalf of the Sponsor.

5.2 All displays shall be removed and cleared from the exhibition
space and the Sponsor shall ensure that vacant possession of the
exhibition space is delivered in good order and clean condition.
The Sponsor will pay the cost of making good any

damage caused to the venue, whether by themselves and /or
their contractors. Exhibition / Display items may not be moved by
the Sponsor from the Festival venue before the exhibition portion
of the Festival ends unless otherwise agreed.

6. Compliance with local legislation

The Sponsor must comply at all times with all relevant legislation
and regulations of the country where the Conference is held.

7. Video rights, Licences and Electronic messages

741 From time to time, photographs and video recordings may be
made at the Festival or in the venue, which may include images
of Sponsor, its employees, agents and related merchandise and
displays. Sponsor may not hinder, obstruct or interfere in any way
with such photography or recordings whether by the Organisers,
its agents, attendees, or other exhibitors, and hereby consent to
the Organisers’ use of such recordings for commercial purposes.

7.2 To the extent necessary to fulfil Festival's express obligations
hereunder, the Sponsor hereby grants the Organisers a
nonexclusive, royalty-free, revocable, non-transferable worldwide
licence (without the right to sub-licence) to use the Sponsor’s
trademarks, service marks, logos, trade names, copyrighted
content, hypertext links, domain names, icons, buttons, banners,
graphic files and images.

7.3 By providing the Organisers with the e-mail addresses set
forth on the Contract, Sponsor hereby consents to receiving
unsolicited commercial email messages from the Organisers, its
affiliates and partners, as well as third parties licensed to send
such messages to Sponsor by any of the foregoing. By providing
the data herein, Sponsor agrees that such data may be used by
the Organisers and its subsidiaries and their affiliates.

8. Insurance

The Sponsor shall take out and maintain at all times public liability
and employee liability insurance against personal injury, death
and loss of property.

9. Liability

The Sponsor shall indemnify and keep indemnified The
Organisers, their affiliates and their respective officers, directors,
shareholders, employees and agents against all claims, liabilities,
losses, suits, damages, judgements, expenses, reasonable costs
(including reasonable legal costs) and charges of any kind arising
(“Loss”) out of the wilful default or negligence of the Sponsor or its
employees, servants or agents provided only that any such Loss
was reasonably foreseeable at the time this Contract was made
and that the Organisers shall take reasonable steps to mitigate
the same.

All items or property that are brought to, displayed at, and
removed from, the Festival venue are at the Sponsor’s own risk.
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| “Love the evolving nature of ULF - keep going ,
exploring the horizontal and vertical pillars of our

: - B b l
"~ o4 “Great up-to-date market insights into the BTR and
& hospitality industry combined sectors is brilliant.
" Many thanks!” 2 » i

& RESORTS

. b Daniel Morgans, Associate Director, Chapman Taylor
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“Great event and brilliant panels throughout the day.
Well done team” R—

] A

Scott Craig, VP Customer Suc;cess, Lavndd
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