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 COWORKING



MEMBERS CLUBS



SUBSCRIPTIONS
• THE GLOBAL MARKET VALUE OF THE SUBSCRIPTION ECONOMY WILL 
GROW TO $275 BILLION THIS YEAR (JUNIPER RESEARCH)

1.  SERVICE  2. PRODUCT  3. E-COMMERCE

SUBSCRIBING TO DIGITAL OR 
TRADITIONAL SERVICES 
AVAILABLE AT PHYSICAL 

POINTS

SUBSCRIBING TO 
CONSUMABLE PRODUCTS 

WITH HOME DELIVERY ON A 
REGULAR BASIS OR DURABLE 

PRODUCTS ON A RENTAL / 
LEASE BASIS

GUARANTEED ACCESS TO VALUE- 
ADDED SERVICES SUCH AS FREE 

DELIVERY OR SPECIAL DISCOUNTS 
FOR A FIXED UPFRONT FEE



“I JUST FEEL THAT AT SOME POINT, PEOPLE ARE OVERDOSING ON 
DIGITAL CONTENT AND COMMUNICATION. TO ME, I FEEL LIKE IT’S TOO 

MUCH - CONTENT IS BEING CREATED FOR THE SAKE OF CREATING 
CONTENT, NOT BECAUSE IT’S EXACTLY WHAT PEOPLE WANT.

“THERE’S A LEVEL THAT CAN BE CROSSED THAT’S INAUTHENTIC… EVEN 
IF PEOPLE HAVE A LOYALTY TO SOMETHING, THEY’RE QUICK TO 

BECOME DISLOYAL IF THEY LIKE SOMETHING ELSE. WITH YOUNGER 
GENERATIONS I THINK THERE’S LESS LOYALTY TO A BRAND.”

GUY IVESHA, MORTIMER HOUSE





“I JUST THOUGHT THAT [COWORKING] HAD NO DIFFERENTIATION; 
EVERYBODY WAS JUST SELLING SPACE. WE STARTED THE BUSINESS TO 

BE A TOOLBOX FOR EARLY AND GROWTH-STAGE COMPANIES TO BE 
SUCCESSFUL… WE’RE A LOT STICKIER THAN SOME OF OUR PEERS.”

JOHN WALLACE, WORKBOX



IS THE RISE OF 
COWORKING PLATFORMS 
INFLUENCING THE FATE OF 

MEMBERS CLUBS?


